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MEDIAKIT 2025

Tap into insights from over 3.5 million users across Europe.

With Boozt Media Partnership, you can maximize performance by combining first-party data with creative,
impactful strategies across Boozt’s onsite and offsite platforms. We offer exciting opportunities
to keep your audience engaged, strengthen brand awareness, and cultivate customer loyalty.

Our media kit showcases a creative-first approach that seamlessly integrates owned and paid media with activation
and sponsorships. Leveraging both your first-party data and our in-depth knowledge of Boozt’s audiences,
we craft bold, engaging content that captivates and drives results through premium banners, newsletters,
influencer activations, and in-category placements.

Get ready to elevate your business with Boozt Media Partnership

Are you looking for inspiration for your content and marketing initiatives on Boozt? Discover
how we've supported our partners and the results we've achieved together on BMP's website.



https://bmp.boozt.com/cases/
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Boozt Media Partnership

PRODUCTIONS

CUSTOMISED PHOTOSHOOT

Elevate your brand’s presence with our exclusive Customised
Photoshoot package. Create captivating local content with BMP,
allowing you to control the narrative and tell your brand story.
Together, we'll produce powerful imagery that integrates seamlessly
across social media, newsletters, and onsite placements for cohesive
360-degree campaigns.

We manage every aspect of production, from photographers and
models/influencers to styling, ensuring a professional experience.
Partnering with us offers a unique opportunity to strengthen your
brand identity.

You’ll have the rights to use the images on product detail
pages (PDP), paid social media, and your brand wall. Our sales
representative can discuss tailored activation plans.

Mediakit 2025
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Boozt Media Partnership

PRODUCTIONS

BOOZT SEASONAL PHOTOSHOOT

Leverage our existing Boozt Seasonal Shoot to create inspiring
visuals featuring your styles. This service allows you to seamlessly
integrate your products into our carefully curated photoshoot,
perfect for use on Product Detail Pages (PDP) on Boozt.

With the mood board, location, and models already selected,
you can choose the styles you want to highlight. We'll ensure that
your selections align with the overall look and feel of our Boozt

photoshoots, maximising performance, and audience engagement.

Please note that our seasonal shoots are planned for one season,
SO we may require samples and longer planning times to ensure
the best results.

Tailored activation plans can be discussed with our sales
representative to meet your specific marketing goals.

Mediakit 2025




Boozt Media Partnership

PRODUCTIONS

INFLUENCER PHOTOSHOOT

Enhance your brand’s visibility with our Influencer Photoshoots. This
service connects your products with influential creators to produce
high-quality visuals tailored to your brand. Our team will handle the
mood boards and the full process of pre-shoot planning and post-
shoot editing and coordinate with selected influencers to ensure your
styles are effectively highlighted.

This collaboration offers the added benefit of potential exposure
through influencer channels, allowing your brand to reach a wider
audience while creating authentic content that resonates.

Tailored activation plans can be discussed with our sales
representative to meet your specific marketing goals.

Promotion:

- Instagram story

- Instagram and Facebook post

- Featured in themed Digitorial

- Potential exposure from influencers and ambassadors

PHOTOSHOOTS 2025

MARCH: KID'S SPRING SEASON

APRIL: SUMMER PHOTOSHOOT
JUNE: COPENHAGEN STREET STYLE
SEPTEMBER: CHRISTMAS PHOTOSHOOT
DECEMBER;: A DAY IN STOCKHOLM

Cases:

Influencer photoshoot - see case here

Mediakit 2025



https://bmp.boozt.com/wp-content/uploads/2025/01/BMP-Case-study-Influencer-photoshoot.pdf
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Boozt Media Partnership
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Join Us in the Excitement of 2025!

Do you want to elevate your brand with us?
Boozt invites you to be a part of an incredible year in 2025.

As a proud sponsor of various events and sports teams, we collaborate with brands that aim to create
captivating branding experiences for the public. By partnering with us, your brand will have the opportunity

to connect with new and loyal customers in a contextual, unigue, and meaningful way.

Get inspired by the different events showcased in the following slides, and feel free
to contact your dedicated sales representative if you're interested.

We look forward to building a strong partnership where we jointly create value for customers.
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https://bmp.boozt.com/wp-content/uploads/2025/02/BMP-Case-study-CPHFW-Jan-2025.pdf
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ONSITE PLACEMENTS
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g : PREMIUM BRANDING BANNER
e More info and prices on page 18
O
FRONT PAGE
More info and prices on page 20
Maximise your brand'’s visibility with premium front-page placements.
Capture the attention of thousands of shoppers right from the
moment they land on our site. A front-page placement offers prime .
exposure to boost brand awareness, drive traffic, and create a lasting PRODUCT PLACEMENT
impression. Be front and centre where it matters most and watch your More info and prices on page 24 —_— e
brand engagement soar.
[e,
X BRAND CAROUSEL
s Stylein i MieTA More info and prices on page 21
(e,
PANORAMA BANNER
More info and prices on page 22
(e,
TWIN BANNER
More info and prices on page 23




Boozt Media Partnership

FRONTPAGE

PREMIUM BRANDING BANNER

Largest onsite branding banner with the most impressions
and our most popular branding banner among partners.

Duration:
Women, Men, Kids, Home: 4 days

Top sorting: To increase the campaign's product relevance

to customers, we will top sort five products on the brand page.

Link to: Brandwall. Can link to sub-category on request from
the brand.

Mediakit 2025

Women Men Kids Sport Beauty Home

View all New Arrivals

Flash Days

Clothing Shoes

New arrivals

Lingeric Bags

Accessories

Boozt

Brands Trending now

Clothing

Designers

Madec With Care  The Edit
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Tiger of S...  Calvin Kloin

58.50 €

Boozt
Blouses & Shirts

Skirts

Jackets & Coats

Bags

5850 €
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Dresses

Knitwear

Trousers

Accessories
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FRONTPAGE

QUARTET BANNER

& ¥ PPING 1.2 DAGES LEVERING Cuset f COMVICE
Women Men Kids Sport Beauty Home Boozt o

View all New Arrivals Flash Days Clothing Shoes  Lingerie Bags Accessories Brands Trending now Designers Madc With Care The Edit

Onsite branding banner.

Duration:
Sports: 4 days
Beauty: 7 days

railriinning -» A

: )
/ 2 ant
3 Tigerof S...  Cavin Kloin
j Shopnow "W 4 : mae  ssoc
1 . = ;v'_ N . 2

Top sorting: Top sort five products on the brand page to increase
the product relevance of the campaign to customers.

®.

=

MAC
58.50 €

Link to: Brandwall. Can link to subcategories on request from
the brand.

= ®)

Free delivery Happy Customers Easy return Customer Service

Bestsellers

©

Free delivery

Free delivery

el 63

Easy return Customer service




Boozt Media Partnership

FRONTPAGE

BRANDING BANNER

Our onsite branding banner is the 3rd most popular banner
among our partners.

Duration: 4 days

Top sorting: To increase the campaign's product relevance
to customers, we would top sort five products on the brand page.

Link to: Brandwall. Can link to sub-category on request from
the brand.

Mediakit 2025

Women Men Kids Sport Beauty Home

View all New Arrivals Flash Days Clothing Shoes  Lingerie Bags Accessories

New arrivals Deals

Accessories

Boozt

Brands Trending now Designers Madc With Care

Clothing

Sport

Shoes

Made With Care

The Edit

Lingerie Bags

Home Trending now

Shop Designers

Page 20

Tiger of S...  Calvin Kloin
58.50 € 58.50 €
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Boozt Media Partnership

FRONTPAGE

BRAND CAROUSEL

An onsite branding banner which is our 2nd most popular

placement among our partners.
Placement 2-4 in the carousel.

Duration: 7 days

Link to: Brandwall. Can link to sub-category on request

from the brand.

Mediakit 2025

Women Men Kids Sport Beauty Home

View all New Arrivals Flash Days Clothing Shoes  Lingerie Bags Accessories Brands

@ Filippa K

10000 kr

VAGABOND

Boozt

Trending now Designers Madec With Care  The Edit

\"'} ROTATE Birger Christensen Y Ganni

5600 kr 3295 kr
S ML XL XX 5L

marimekko

MIISTA

Page 21

@ Filippa K
10000 kr
One size




Boozt Media Partnership

FRONTPAGE

PANORAMA BANNER

Horizontal onsite branding banner.
Duration: 7 days

Link to: Brandwall. Can link to sub-category on request
from the brand.

Mediakit 2025

Women Men Kids Sport  Beauty Home liﬂOLl

View all New Arrivals Flash Days Clothing Shoes  Lingerie Bags Accessorics Brands Trending now Designers Made With Care The Edit
= vy s

\ ”,

& AR R .

VAGABOND Stylein marimekko

MIISTA

Page 22

Boozt

VAGABOND
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FRONTPAGE

TWIN BANNER

Women Men Kids Sport  Beauty Home liOOLt

View all New Arrivals Flash Days Clothing Shoes  Lingerie Bags Accessories Brands Trending now Designers Madc With Care The Edit

Onsite branding banner (left or right).
The Twin Banner is our 4th most popular banner among our partners.

Duration: 7 days

Link to: Brandwall. Can link to sub-category on request
from the brand.

Page 23

Tiger of S...  Calvin Kloin
58.50 € 58.50 €

*

®.

=

Calvin Klein MAC




Boozt Media Partnership

FRONTPAGE

PRODUCT PLACEMENT

Feature a product as a bestseller on the category front page.

Note! The system automatically chooses the most relevant
colour choice for the customer based on an algorithm.

Categories: All
Duration: 7 days

Link to: Linking to the product detail page.

Mediakit 2025

Women Men Kids Sport Beauty Home

View all New Arrivals Flash Days Clothing Shoes  Lingerie Bags

&=

Free delivery

Bestsellers

Boozt

Accessories Brands Trending now

©

Happy Customers

Designers

Madec With Care  The Edit

Easy return

63

Customer Service

View all

@ ROTATE Birger Christensen
5600 kr
S ML XL XX

Page 24

Tiger of S...  Calvin Kloin
58.50 € 58.50 €
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MAC
58.50 €
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Easy return Customer service

Show all

Q? Filippa K
10000 kr
One size
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FRONTPAGE

BRANDING BANNER ENTRY PAGE

View all New Arrivals Flagh Days Clothing Shoes Lingerie Bags Accessories Brands Irending now Designers Made with Care The Ednt

11O UTnvely HIQUNY VUSWwiIei S Lady 1ownn WUD WD VO VIVD

Buy 2 tiles/positions for one week to secure awareness
among new Boozt site entries.

Duration: 7 days

Link to: Two different categories on the brand wall.

| swopnow, | : /
Categories available: O
Women
Men |
Kids . :
LOUISE ROE MELYON
Beauty L T ey i «
Home s .
Sports Women ‘
Sports Men o 7 3

Sports Kids

ol T .

Boozt 2 Qw e
_3% bg
Easy return Customer service

t

+SE-ROE

LOU

AR




Boozt Media Partnership

BRAND WALL

Create awareness and welcome your audience to your
brand’s brand wall.

Fact: The users on Boozt spend an average of 2:05 min
on the brand wall, which is why we believe it is important
to visually connect with the audience.

PREMIUM BRAND WALL
More info and prices on page 27

CUSTOM BRANDWALL
More info and prices on page 28

SUBCATEGORY
More info and prices on page 34

BRAND WALL COMPONENT

IMAGE CAROUSEL
More info and prices on page 29

CATEGORY BANNER
More info and prices on page 30

SHOP THE LOOK
More info and prices on page 31

MAIN PORTRAIT TEXT
More info and prices on page 32

FOCUS IMAGES / VIDEOS
More info and prices on page 33
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BRAND WALL

PREMIUM BRAND WALL rr—

Inspire the customers with category sections on the brand wall.
The brand wall can be changed up to four times for the year
duration, to match the different seasons or specific campaigns.

Duration: 1 year

Cases:
Liewood - see case here

GANT

Clothing Men / Brands A-Z / GANT /

- GANT©

Underwear Gant is a high quality lifestyle brand with an American sportswear heritage. Elegant and timeless designs, where quality and simplicity have been the red thread in Gant's

collections ever since the Ukranian-born designer Bernard Gant created his first button-down shirt in 1949,
Bags 4

Accessories
Activate your extra discount
Bathroom Shop minimum 2 items for 69 € or more! Valid to: 2024-12-0123:59 | Terms and conditions

Textiles 4
Christmas
Material v Product series v Colour v v Sorting {1

Outdoor 4

Blazers

= Boozt..

Gant Footwear  Gant Home

‘ Trous‘,eé/‘
X

Men / Brands A-Z / GANT /

GANT©

1937 products ®
= Filter it Sort

Categories 88 Clothes Shoes Underwear



https://bmp.boozt.com/wp-content/uploads/2024/10/BMP-case-Liewood-Premium-Brandwall.pdf

Boozt Media Partnership

BRAND WALL

CUSTOM BRAND WALL

Create an inspiring universe within your brand wall and choose
between a range of different components that will both inspire
and drive traffic.

Material (Components):

See the following slides for an overview of the five different
components you can choose from. You can have up to five
components per brand wall, and choose the same component
multiple times if you like.

All components can either have image or video content.

Mediakit 2025

LOUISE ROE

Table wear

Recently viewed
products

Brand name Brand name
4179 kr 4179 kr

Brands A-Z / LOUISE ROE /

LOUISE ROE®

LOUISE ROE is an innovative interior and furniture brand based in Copenhagen. Founded by Louise Roe Andersen, the eponymous collection showcases impeccable designs

Read more

Activate your extra discount
Shop minimum 2 items for 69 € or more! Valid to: 2024-12-01 23:59 | Terms and conditions

Material v Product series v Colour v v Sorting T

Page 28
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Women Men Kids Sport Beauty Home Boozt

View all New Arrivals  Flash Days  Clothing  Shoes Lingerie Bags  Accessories  Brands  Trendingnow  Designers  Made With Care  The Edit

——— — o
Brand name Brand name
4179 kr

(2 Brand name L/ Brand name \)  Brand name
From 4179 kr From 4179 kr From 4179 kr
XS S M L XL XXL XXXL X3 8 M L XL XXL XXXL

Brand name
From 4179 kr

XS S M L XL XXL XXXL X3 8 M L XL XXL XXXL

' Brand name
From 4179 kr From 4179 kr

XSS ML XL X0 XXx| XSS ML XXX Xxx

Brand name
From 4179 kr

XSSMI XL XX XX




Boozt Media Partnership

BRAND WALL

BRAND WALL COMPONENT:
CATEGORY BANNER

Three clickable images that allow your customers to engage
with the banner and drive traffic to subcategories of your
choice, alongside a small text and CTA button.

Mediakit 2025 Page 30

A riva Flash Days 1 Lingerie Bags Acce rie Br Trending Designers Made - The Edit
VIEW ALL 99 : i . .

Brand name Brand name Brand name Brand name
From 4179 kr From 4179 kr From 4179 kr From 4179 kr

Favourites

it

Brand name ; Winter with Rotate

4179 kr ? {

Discover Rotate's new collection, a
perfect and beautiful mix of high-
quality pieces with a modern play

on textures and silhouettes.

Brand name
4179 kr

Brand name Brand name
4179 kr 4179 kr

VIEWALL 99

all T ==

= Boozt.. Qo [P0
= FILTER It SORT

Discover Rotate’s new collection,
a perfect and beautiful mix of high-quality
pieces with a modern play on textures
and silhouettes.
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BRAND WALL

BRAND WALL COMPONENT:
SHOP THE LOOK

Favourites

A clickable component that will showcase inspiring model images
and allow customers to shop the looks or similar styles to the looks
on the models.

VIEW ALL 99

Shop the look +

Shop the look +

= Boozt..
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BRAND WALL

BRAND WALL COMPONENT:
MAIN PORTRAIT TEXT

An eye-catching large image will draw the customer's attention and
allow for inspirational content together with a longer text that will tell
a current and relevant story about the brand or the season.

Lorem Ipsum

Lorem ipsum dolor sit amet, consectetur adipiscing elit
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam.

VIEWALL 99

utdoors ready
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BRAND WALL

BRAND WALL COMPONENT:
FOUR IMAGES / VIDEOS

New Arriva Flash Days t She Linger A sor
Brand nam Brand
4179 kr

4179 kr
Brand name Brand name

From 4179 kr Fi Fi 4179 kr

Include images or videos throughout your brand wall and inspire
the customer when they scroll through your brand wall, giving
a nice break between product images.

VIEWALL 99

Favourites




Boozt Media Partnership

BRAND WALL

BRAND WALL SUBCATEGORY

Feature the new collection or gather cherry-picked products
with inspiration context, in a new customised subcategory on
your brand wall.

Basic package:

- Creation of a new subcategory at the top of the category
menu on the brand wall.

- Brand wall banner of choice.

- Filtered products of choice - minimum 10 styles.

Premium package:

- Creation of a new subcategory at the top of the category
menu on the brand wall.

- Brand wall banner of choice.

- Filtered products of choice - a minimum of 10 styles.

- Depending on the number of styles, a minimum of one
component is added to the product page.

Duration: 3 months

Mediakit 2025

Weekend Max Mara
Clothing
Shoes

Accessories

Page 34

Max&co Max mara lelsure

Women / Brands A-Z / Weekend Max Mara /

Weekend Max Mara«

Weekend Max Mara is the “life-style” line by Max Mara Group. Launched in 1984 as a casual, outdoor collection ideal for week-ends. Today the label is very rich with a complete

wardrobe. It's about easy-chic fashion with a casual touch; a clever combination of glamour and sophistication matched by the label's original sportswear DNA.

Activate your extra discount
Shop minimum 2 items for 69 € or more! Valid to: 2024-12-01 23:59 | Terms and conditions

Price v Sorting It




Boozt Media Partnership

LISTING PAGE

Don't let your products get lost in the crowd—make a powerful impact
with strategic listing page placements that highlight your brand, drive
traffic, and optimise sales performance.

String page placements are essential for boosting sales and
capturing shopper attention right at the decision-making moment.
These prime placements put your products at the top of relevant
category pages, ensuring maximum visibility as customers browse.
By positioning your brand directly in the path of engaged shoppers
actively searching for products, listing page placements increase
the likelihood of clicks, conversions, and sales.

Mediakit 2025

SPONSORED PRODUCTS
More info and prices on page 38

CATEGORY BRANDING BANNER
More info and prices on page 36

CATEGORY SHOP THE LOOK
More info and prices on page 37

Recently viewed
products

e

{4

7
i
amk anm
Badrams  Busdrame

179 e 19

Brang name Branc name

VIEWALL99

Favourites

ame
From 4179 ke

G D

Boozt...

Page 35




Boozt Media Partnership

LISTING PAGE

CATEGORY BRANDING BANNER

In-listing branding banner with 3 images, inspirational text,

and headline. Visible in the 4th row of the booked category.

It is possible to link to 3 optional categories.
Duration: 4 days

Link to: 3 categories on the brand wall.

Mediakit 2025 Page 36

Arrivals Flash Days Clothir Sho: Linger Bags Accessorices Brands Trending now C Iners Made With Car The Edit
: | ; . -
VIEW ALL 99 Belle=c. o

Brand name # 7 Brand name Brand name
From 4179 kr From 4179 kr From 4179 kr

Favourites

Winter with Rotate

Discover Rotate’s new collection, a
perfect and beautiful mix of high-
quality pieces with a modern play

on textures and silhouettes,

Brand name
4179 kr A179 kr

Brand name Brand name
4179 kr 4179 kr

VIEWALL 99

ol T -

= Boozt.. Qo [P0
= FILTER It SORT

Discover Rotate’s new collection,
a perfect and beautiful mix of high-quality
pieces with a modern play on textures
and silhouettes.




Boozt Media Partnership

LISTING PAGE

CATEGORY SHOP THE LOOK

In-listing shop the look banners with two inspirational images and up
to 5 EANs/image. Visible on the 6th row of the booked category.

Note! A minimum of one product featured on the look should be
available in the category.

Duration: 4 days

Mediakit 2025

Brand name Brand name
4179 kr 4179 kr

VIEW ALL 99 Brand name
From 4179 kr

% K- = >
v ‘m y "vv {

Brand name
From 4179 kr

Shop the look

Brand name
From 4179 kr

Page 37

= Boozt..
= FILTER

Brand name
From 4179 kr

l"'? -
Q A o Fw
It SORT

[ Bl

Brand name
From 4179 kr




Boozt Media Partnership

LISTING PAGE

SPONSORED PRODUCTS

Boost your sales with Sponsored Products.

Sponsored products help you secure top positions in search results,
providing visibility that enhances the shopping experience and gives
you valuable insights into product performance.

Support brand campaigns or new launches with sponsored products
to drive short-term sales, while building lasting brand presence
through an always-on approach that reaches Boozt’s in-market
customers.

Leverage targeted promotions informed by Boozt Data Intelligence,
which can boost profitability by up to 19x compared to non-sponsored
products.

Booking guidance
- Period: Minimum 4 weeks
- Minimum price per product: 299 SEK

Cases:
Lindbergh - see the case here
Bisgaard - see the case here

Mediakit 2025

Top placed
in listing

oll T =

= Boozt.. A Qo Foo

= FILTER It SORT

sponsored sponsored

Higher
ranking organically

Brand name 7 Brand name
From 4179 kr From 4179 kr

Brand name / Brand name

B

More sales

\%

Page 38

More clicks

More impression


https://bmp.boozt.com/wp-content/uploads/2024/10/BMP-Case-Lindbergh-Sponsored-Products.pdf
https://bmp.boozt.com/wp-content/uploads/2024/12/BMP-Case-Studies-Bisgaard-SP.pdf
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OFFSITE PLACEMENTS
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NEWSLETTER

Newsletters are a powerful tool for building strong customer
connections and driving consistent engagement with your brand.
Reaching directly into your audience’s inbox, newsletters offer the
perfect platform to showcase new arrivals, special promotions, and
exclusive content, keeping your brand top-of-mind. With targeted,
tailored messaging, newsletters help increase traffic, boost
conversions, and nurture customer loyalty.

Don’t miss the chance to engage your audience on a personal
level—let newsletters work to enhance your brand’s visibility and
drive results.

DEEP LINK BRANDING E-MAIL
More info and prices on page 45

ONE LINK BRANDING E-MAIL
More info and prices on page 46

CUSTOMER SEGMENT E-MAIL
More info and prices on page 47

GENERAL MARKETING BANNER & CAROUSEL
More info and prices on page 48

THEME BASED EMAILS
More info and prices on page 49
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NEWSLETTER LAYOUT 1 STANDARD LAYOUT 2 HERO
DEEP LINK BRANDING E-MAIL $oo ,
oo Home Sansy 0071 2 o toems Bty Boozt 2
This is Filippa K Step into SL72 with
Inspirational branding e-mail sent to relevant customers. adidas

URL to brandwall

With multiple deep links within the same email, we are allowing
users to jump straight to various relevant sections—perfect for
campaigns with multiple calls to action or product options.

Number of send-outs:
One send-out in a defined week.
TOtal Send—OutS depend On Category Filippa K was founded in 1993, by Filippa Knutsson

and Patrik Kihlborg and is today a leading
Scandinavian fashion brand. If fashion is to stay
relevant and beautiful - inside and out - we believe

Li nk to: B ra ndwa I I . su bcategory’ Ol‘/a nd PD P it needs to be personal, simple and long lasting.

Shop Filippa K »

URL to brandwall

SL relaunches with two new sneakers inspired by
the iconic collection from the seventeens. Both
silhouettes SL 7200 and SL 7600 are a perfect mix
of modern technology and old school designs.

Shop the collection »

Filippa K BOSS Ganni
9400kr 5900kr 6320kr
SL 7200
Write hero product
% _____ — detalls here URL to product page
URL to product page
O
adidas Originals
URL to product page
o,

adidas Originals adidas Originals

_ URL to brandwall
over more

“Mrom adidas °

1. E

Filippa K Filippa K Filippa K
2160kr 3810kr 2350kr
| URL to product page
Shop now >

| !
! W)
\ — o

adidas by Stella adidas by Stella adidas Golf
McCartney McCartney
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NEWSLETTER

ONE LINK BRANDING E-MAIL | Thisis FilipaK

Drive direct action with the inspirational branding e-mail:
using a single deep link.

This focused approach minimises distractions and ensures
your users are directed straight to the content or feature that
aligns with your campaign goalis.

Filippa K was founded in 1993, by Filippa Knutsson
and Patrik Kihlborg and is today a leading
Scandinavian fashion brand. If fashion is to stay

Number of send-outs: lon bref .
relevant and beautiful - inside and out - we believe
One send-out in a defined week. URL to brandwall it needs to be personal, simple and long lasting.

Total send-outs depend on category. o

Link to: Brandwall ' i .

Filippa K BOSS Ganni
9400kr 5900kr 6320kr

k u\
Filippa K FilippaK Filippa K

2160kr 3810kr 2350kr

Shop now >
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NEWSLETTER

CUSTOMER SEGMENTS EMAIL

Send out newsletters and activate one or all of your customer
segments from your Boozt Data Intelligence (BDI) tool:

Entry Customers
Active Customers
Sleeper Customers

Through our first-party data, all e-mails are customized to each
customer in the different segments.

Link to: Brandwall.

Fashion Kids
Sport Home Beauty

Boozt 2

We miss you Sophie

It's been a while...
We wanted to remind you of the wonderful
experience and products that await you!

Take your chance now

Discover favourites on discount before it’s too late

7/

i

L/

Pz AN

Brand name
price here

Brand name
price here

’ Shop now > H Shop now - ‘

Brand name
price here

Brand name
price here

Shop now »

Shop now »

Fashion Kids
Sport Home Beauty

Boozt 2

Welcome to Stylein

We're happy to see that you like
this brand

New arrivals, discover the latest
launches onsite

Brand name Brand name

Shop now > Shop now -

Are you still interested?

Brand name
price here

Brand name

price here

Shop now - ‘ ‘ Shop now -

Page 43

D Boozt a
Thank you for being a
customer

" -

,/’

It's been a while...
We wanted to remind you of the wonderful
experience and products that await you!

Discover now -

You may also like

New in from your favourite brand

Get a look at them before anyone else does

Brand name
price here

Brand name
price here

Brand name
price here

Brand name
price here

Shop now -
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NEWSLETTER

GENERAL MARKETING BANNER | This season’s trends
& CAROUSEL

Branding banner placed in the middle of a relevant e-mail. NB.
Including a good offer on Boozt. One send-out in a defined week.

Discover a curated collection of this season’s it

N um ber Of se nd = OUtS: styles to wear from busy office days to weekend
Women: 400.000 city strolls.

Men: 200.000

Kids: 200.000

Formats:
Brand Banner
Product Carousel

Link to: Brandwall

Baum und Pferdgarten ROTATE Birger Christensen
1690kr 2900kr

Shop animal prints »

URL to product page

Shop now >

URL to brandwall

Explore Rotate Birger Christensen'’s styles for this
festive season.

Discover now -
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NEWSLETTER

THEME BASED EMAILS

The seasonal calendar provides a unique opportunity for brands to
engage with customers by aligning with timely themes and events.
Category managers establish overarching themes and frameworks
to guide brand participation, ensuring alignment and relevance

for each season. BMP offers premium Product Detail Page (PDP)
placements that brands can purchase to increase visibility. Pricing
for these placements is flexible, depending on the number of
promotional send-outs selected, allowing brands to scale their
presence according to their needs and budget.

Link to: PDP

Mediakit 2025

Fashion Kids
Sport Home Beauty

Boozt 2

New in: Lighting

Discover our newest lamps

A\

Kristina Dam Studio

7150kr

Serax
3229kr

Page 45

URL to product page

‘
- |

Golden Lighting
2869kr

Design For The People
2199kr

aflli,

Globen Lighting
1795kr

Globen Lighting Globen Lighting
1899kr 639kr

Shop now >
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APP PUSH

App push notifications are a direct line to your customers, delivering timely and personalised
messages that drive engagement and boost sales. With push notifications, you can reach users
instantly with updates on new arrivals, exclusive offers, and limited-time promotions—all right on
their mobile devices. This powerful tool increases traffic, and conversions, and also strengthens

brand loyalty by keeping your brand at your customers' fingertips.

Page 46
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APP PUSH

Choose your relevant segment to reach with a highly impactful
push notification that is both great for branding and tactical
purposes, and will drive great traffic.

Timing: One send-out in a defined week.

Link to: Can link to brand wall or selected category.

Segment size requirements:
Minimum 50.000 send-outs per App Push

Cases:
Viking - see case here

Mediakit 2025

B

The timeless wardrobe
Discover new sophisticated styles from Filippa K

now

B

The timeless wardrobe
Discover new sophisticated styles from Filippa K

now



https://bmp.boozt.com/wp-content/uploads/2025/02/BMP-Case-study-Viking-App-push.pdf
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Boozt.com
Sponsored

%!

POLO

RALPH LAUREN

e

Shop now

N

!

Boozt.com @
Sponsored -

Explore Polo Ralph Lauren’s Fall collection: Dresses, Bags
and Outerwear. Elevate your style!

.¢,e v-
Vil I

,/4“/

Discover the collection

w i

O 25
dY Gilla

Q Kommentera

Boozt.com @
Sponsored

Page 49

facebook

Boozt.com @
Sponsored -

Explore Polo Ralph Lauren’s Fall collection: Dresses, Bags
and Outerwear. Elevate your style!

boozt.com

Lorem ipsum dolor sit amet,

Shop now
consectetur adipiscing elit.

O 25
db Gilla

( } Kommentera

Boozt.com @
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OBJECTIVE

Reach & traffic

Reach & awareness

Engagement & frequency

KPI

Reach, CPM or traffic

Reach or CPM

View trough rate and re-targeting

SUITABLE FOR

Good for high reach and traffic to a low cost.
Possibility to use META’s data or Boozt 1% party
data to pinpoint the right audience

Recommended for reaching a younger audience.
Need to have adapted material for TikTok to get
best outcome of campaign

Use our Google shopping data to target your
audience.
Good channel for brand building and retargeting

AVAILABLE MARKETS

Nordics
Iceland
Baltics

Nordics
Iceland
Baltics

Nordics
Iceland
Baltics

AUDIENCE OPTIONS

Boozt 1°* party data or META 3¢ party data

TikTok 3™ party data

Google 3" party data

PLACEMENTS In-feed In-feed In-stream
Story Takeover In-feed
Hashtag-challenges Story
ASSETS Images Videos Videos
Videos Music with rights

SKU’s
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BOOZT.COM

BOOZT.COM
Posts

Posts

BB boozt.com &

Learn more

Qv N o 5
®BP Liked by Jane Doe and 180 others

boozt.com & Folj \ s
f79nd - Originalljud CH Ce e @"’ Likeq byJane Do enc 160 oftere boozt.com Discover the new linear heritage collection
boozt.com Welcome fall with a new wardrobe. Head to by @newbalance. Get inspired by @emeliefeola and

our designer shop and find your favourite styles for the stav comfv and stvlish at the same time. ...

A QO B ©® @ h & B B 9

Learn more
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@ Boozt.com ~ . Boozt.com = 1 Boozt.com = s

22 Shop here $@

Featuring soft, earthy tones like marble, clay, moss, and
slate, this collection invites you to slow down, enjoy your
meal, and appreciate the beauty of the tableware.




Mediakit 2025

v

RALPH LAUREN

v

|'|VQ§t intimele S tY'3 from
0 :

—  POLQ

—_

Page 53

MULA TR

/]
/

” / "."‘ ’ f 4 "
,".’ ,:\/,‘ ?
oy Yy

' o Ty

v/ | A? i | ’éi
"L } ' R

! " 1 ‘

i



Mediakit 2025 Page 54

3 WAYS TO'S
T he Azwe'_i

~
@ o

it. Reason one, it's
multi-functional. It has five

’ o boozt.com &
(% e J1 o boozt.com - Original

¥ : Our favourite product right now? The Lait
i N our five reasons why we love it! #boozt
boozt.com & #embryolisse #skincare #skincaretips

§3 3ig Jet Plane (Acoustic) X
B thellemelie and 5 others commented

Whether you're aiming for a formal look or a ...

;cf'&;.m[:,, karinaszuter and 11 others commented £ boozt.com - Original audio 2 2 people ©

 Q ® & (A
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SOCIAL MEDIA

INSTAGRAM GIVEAWAY

Boost your brand awareness on Instagram with an exciting giveaway.
This is a fantastic opportunity to engage your audience and create
buzz around your products. Simply choose the items you’d like to
include in the giveaway, ensuring they have a minimum total value

of 2,000 SEK.

To enhance visibility and reach a broader audience we will implement
a targeted paid push behind the content, maximising participation
and excitement. Additionally, we will handle the winner selection
process and reach out to the winners on your behalf.

Potential reach: 150K

*The prize has to be provided and shipped by the brand including
a sample to be used to shoot the material.

Mediakit 2025

Giveaway

Have the chance to win a pair of Aspa Hybrid Low boots from Tretorn

Page 55
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Home Discover Inbox & Home Discover Inbox
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11:36

< | Q Hitta relaterat innehall

GIVEAWAY,

Win these two perfumes
from Maison Margiela

Valued 3100 SEK

Visa oversattning

J4 Chill Vibes - @Tollan Kim

Lagg till kommentar...

Havelthelchanceitolwin
this beavtykiiromiThe

Visa oversattning
J3 Chill Vibes - @Tollan Kim

Lagg till kommentar...
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INFLUENCER “

Content creators are more relevant than ever. With an ever-growing
range of niches, creators allow brands to reach highly targeted
audiences with authentic, engaging content. To make the most of
influencer partnerships, it is essential to find a creator who aligns
with your brand’s values and speaks to your target audience.

S ’—:ﬁ".’ J" 7 b

BOOZT AMBASSADOR PACKAGE
More info and prices on page 65

BOOZT TIKTOK AMBASSADOR PACKAGE
More info and prices on page 66

INFLUENCER CAMPAIGN ,
More info and prices on page 67 ’

™
-0“- -
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INFLUENCER

BOOZT AMBASSADORS PACKAGE

Get your content created and your message out through our
Influencer Ambassadors package.

Tailored to your specific campaign needs, this package ensures
that your brand reaches its target audience through carefully
selected influencers who resonate with your values.

Included:

- An influencer ambassador matched to your campaign and brand.

- Posts and stories on their channels with a clear call to action.

- A customised campaign designed to meet your objectives.

- Creative content creation that captures your brand's essence.

- A comprehensive report detailing campaign performance after
completion.

- A Boozt Package featuring posts on Instagram and Facebook.

Our diverse ambassadors cover a variety of target audiences, and

we will assist you in finding the perfect match to elevate your brand
presence.

*Rasmus Brohave, Gine Margrete and Lovisa Wallin

Mediakit 2025
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Page 59




Boozt Media Partnership

INFLUENCER

BOOZT TIKTOK AMBASSADOR PACKAGE

Get your content created and elevate your brand with our TikTok
Ambassadors package.

Included:

- A TikTok ambassador is carefully chosen to reflect your
brand and campaign goals.

- Engaging video content posted on their channel with
a clear call to action.

- Paid promotion to drive traffic directly to your brand wall.

- Campaign results and insights delivered in a comprehensive
post-campaign report.

- Boozt republishing the content to expand reach across our
TikTok platform.

The Tiktok Ambassador Package is perfect for reaching a younger
and trendy target audience and will help give your brand visibility
matching the format of the social media platform.

Mediakit 2025

g
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Advertisement

Shopping for spring jackets is
officially my new fave activity

Page 60
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INFLUENCER

INFLUENCER CAMPAIGN

(with external influencer(s))

Possibility to run tailor-made campaigns with handpicked influencers,
outside our esteemed ambassadors' pool. The influencer package

is ideal to reach a niche audience or cater to specific needs, for your
campaign.

- Influencer campaign with an influencer carefully selected to align
with your requirements.
- Includes Boozt Social Media Package.
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OFFLINE

Offline media remains a powerful tool for building brand visibility in the physical world, reaching audiences in their daily
environments with high-impact messaging. By placing your brand in key locations, you tap into new audiences and
reinforce your presence with a tangible, lasting impact. In a crowded media landscape, offline channels are invaluable
for maximising reach, boosting brand recognition, and creating real-world connections with consumers.
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OFFLINE MEDIA

The high-impact formats of offline media will increase your brand
awareness and position you top-of-mind, which can drive sales traffic
and create an interest in your brand from new audiences outside
Boozt.com.

Segmentation: By country or region.

Media:

- TV

- Out of home
- Digital video




Boozt Media Partnership

Mediakit 2025

Page 64

CANCELLATION AND PAYMENT POLICY

Bookings:

All media plans must be approved in the partner portal.
The campaignh must be approved at the latest one full
working week before the start of the campaign, and will
only be booked after this approval.

*Some campaigns might include placement with longer
booking deadlines, please advise with your sales
representative.

Moving, changing, and cancellation:

Moving, changing, and cancelling must be carried out in
writing to Boozt Media Partnership. It is only possible to
move or cancel placements on Boozt's own media.

Changing of campaigns:

Bookings can be changed free of charge no later than 5
calendar weeks before the campaign starts. If BMP receives
changes at the latest 4 weeks before the campaign starts,
the brand will pay a fee of 25.000 SEK.

Movement of campaigns:
It is possible to move campaigns free of charge until 5
weeks before the original campaign start date, provided the

campaign remains identical (i.e. same budget, same product,

etc.).

If a campaign is moved less than 4 calendar weeks before
its originally planned start date, a fee of 25% of the original
campaign budget will be charged immediately. The full
campaign budget will then be moved to the newly agreed
campaign dates.

Cancellation of campaigns:

If a campaign is canceled later than 5 calendar weeks before
the campaign week starts the brand shall pay a cancellation
fee of 25 % of the campaign budget (min 50.000 SEK).

Payment:

Two weeks before the start of the campaign. If the campaign
is not paid before, the campaign will be canceled, and a fee
of 25.000 SEK will be invoiced.

Marketing Contribution Bank:
All amounts paid to the bank in the period of January 1st -
November 30th, 2025, shall be used during the year 2025.

Stock:

Please be aware that reorders of stock and new collection
launches are the brands’ responsibility and must be aligned
with the buyers before activation of campaigns. If stock is
insufficient, BMP reserves the right to highlight products
based on relevance, stock levels, and performance.
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